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ENGLISH VERSION

Write in details nature, significance and complexities
in international marketing.

OR
Write in details global market segmentation.

Discuss in details environmental influences on pricing
decision.

OR

Write the details management of international brands.

Explain the complexities and issues of international
advertising and personal selling.

OR
Write in details types and functions of distribution
channels.

Write a note in details any three :
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(1) Ethical and social issues of in international marketing.

(2) Issues in international marketing planning.
(3) International marketing operation.

(4) International logistics decision.

(5) International Positioning.

(6) International environment.
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